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Biomarkers    

ADVERTISER BONUS 
& SHOW COVERAGE

eList Rental: rent 3,000 emails, 
get 1,000 free for full-page 

advertisers

 Semi-Annual Signet Ad Study                                                    
HIMSS  Feb 11-15  Orlando

MLO’s 50th Anniversary 
Promotion: buy a full page, get a 
full-page advertorial highlighting 

your company for 50% off

CLMA Clinical Spotlight in print 
plus 60% of eProduct Insider 

for full-page advertisers 
CLMA  Mar 31-Apr 3 

Grapevine, TX

Clinical Spotlight in print:
35 words and image for 

full-page advertisers                                         
CVS  May 5-8  Savannah

Clinical Spotlight in print:
35 words and image for 

full-page advertisers 
ASCO May 31-Jun 4  Chicago  

APHL  Jun 3-6  St. Louis 
ASM  Jun 20-24  San Francisco                                  

AACC Clinical Spotlight in print 
plus 60% off eProduct Insider for 

full-page advertisers
AACC preshow issue

eList Rental: rent 3,000 emails, 
get 1,000 free for full-page 

advertisers. Promote AACC!               
AACC  Aug 3-8 Anaheim

Semi-Annual Signet Ad Study

Clinical Spotlight in print:
35 words and image for 

full-page advertisers     
AABB  Oct 19-22  San Antonio

AMP/MEDICA Clinical Spotlight 
in print plus 60% of eProduct 

Insider for full-page advertisers  
AMP  Nov 7-9  Baltimore

MEDICA   Nov 18-21  Dusseldorf

Clinical Spotlight in print:
35 words and image for 

full-page advertisers   
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      CLR 2019-2020  ANNUAL BUYERS GUIDE    print, online, trade shows        CLR FULL PAGE AD BONUS: Free 5” listing in print

FREE AD COMPARISON STUDIES   Evaluate your ad campaign and effectiveness with MLO’s most popular 
added-value! Offered in February and September, all full page ads will be studied by third-party Signet Research, measuring 
Noticeability, Information Content, Traits Reinforced, and Actions Taken. Your custom report includes leads and actual verbatims.

AD CLOSE: 1st of month prior to issue. Materials due 1 week later. EDITORIAL CLOSE: 2 months prior to issue. FREE Print Product Focus: 75 words and image, 2 months prior.
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